Wadiaaneunug N3szandNRUEINEN1IARIATBIARA D TINEN NG

lunngamnamuAs
= o =2 a 1% 3
TaUnANEN UNANIRNEAN UHAUAN
412737 N1TARANTNENITOLA
NN UUNAINENAE NNINENQE TN AUARR

2NN ENENEANETINUS  $89AN4RTIANTT AT, WeaN 29ARNTAT

1n9@nE 2551
UNAREA

naAnHEed nstszmnduiusinenisnainaedanAlanieninueeeuly

o

= rdi =2 a o o o‘d‘
wANFWMWNMILAT - JdRgUssasdinednuazFaumeunislszanduiusinenis aann
299467 lat e s ludugliuinisszanduiusinenisaana nsiauazilsvidung

¢ o o d Ay v o ed
nstszanduiusinaniseann uaslyuuazalassanldainnissyanduiudnenisnans

299AAALATNENNUWANIUTUIANINNNUIUAT  AMUUNENIZAUNNIANY  Uszaunisnl

a

Tun19ngsna uaznisliiunisineusuuazgeudinuganazesglszneunis 1§3an199daia

'
' = =

An3aanngusdeediiuiiseneunng a1uou 83 Au wrsesiien i lunissusnieys Ao

a

¥
a o =2 ¥

dISJ t o o & dl ISP dl ul/
LULADUATNNNIREATINTU ﬂ’]ugﬂLLUDﬂ’]ﬁ‘ﬂﬁ‘z‘ﬁ’]@quﬁ INBNITAATIA NATAINHEITANY

1
e A

Winu .91 AunidanarlssiiunisUss N duiug Ian128a1e NANANEadwwinGL .91

1% v o o dl ISP dl ul/ 1o aa
LL@%W’IuﬂQ’IM’]LL@ZQﬂ@ﬁ‘ﬁ‘ﬂluﬂW?ﬂﬁ‘ﬁ‘ﬁ’?@ﬂwuﬁL‘W‘ﬂﬂ’]?lﬂ@’]ﬂllﬂ”lﬂrJ’]NL‘I]‘ﬂllum’m‘].l .88 A0

1
=

nlunnmseidiays e ANsesas Anade zﬁ'quLﬁmmummﬁm NINAABLIN UATNIS
pzianNulslsauniaben

NANTTANE WU

1) grlszneunefiflunguiethsdauluayiiniednmezsus foyoy e
Sauar 75.91 dszaunisnilunisvingsiia 4 D9 6 1 Feuar 30.12 waldfunisilnausy

LAZAWAIIUNINANUGING FatIaz 84.34



2) stlununstseanduiusinanisnainuesasatanianiwusasnulume
a a oA I o 1 o’/l dl a [~ v 1
nPmNNUIUAT  Tunmsaniinsdimeglussautesnds  WeRasauniusesin wudn
= a o I o 1 :// v o v A | o o = a o
umiﬂ{]um@ﬂuimuuaﬂmqmumiﬂ?mmmwuﬁm;mﬂu@umu1 2A9AINNHNNTUT LR
ot/ lusAULNIATILNNATINANUNNTL ST A N UG T T
3) madpuazvlsviiunatlszaduiufinenisnainesanmladiann
] = a e 1 [ 1 og// di a |
WA AN FUNNHNUAT luﬂﬂwa?quumiﬂ{]umaﬂ”hmmuumm\‘l WaNaNTuLL
v 1 a a e/ 1 o 1 :: v o Y Vo a Vo
Pef1u wudr AnnsUiiRelussautiesaiesinu nnefugrecdiuansuasngAnssueEiy
[ o [ %4 = a o I o o’// v a dld
a7 flududn 1 sesasnninnsdiRey luszauuneafinneasasufanssuninig
ANTUNNTA5
4) ﬂfymLL@:fqﬂmmluﬂﬁiﬂizmﬁuﬁuﬁlﬁ@mmmmmmmﬁiﬂmﬂmw
LmeusluLWﬂwmw34muﬁﬂumwmuﬁﬁmmmﬂm:ﬁuﬁ@ﬂLﬁ@ﬁmim%ﬂumﬂ@ﬁmwudﬁ
= o I % dl [ % b cY
Hszavaestoymatluseauiunane NeafuyeaInsanaNsuarlszaunisnisinunig

o o

dszgnduiusinenisnann Wudlal 1 sesasundseauaastiyma luszauiiaainaniu

¥ aay

1adeya uaraiananiu wu deya uazatifsiunianann deyasdmneaiuiisinn uas
wlszanasldiieane Hududy 2 uaz 3 ausiey
a 1 2 dld [ 4 = s
5) NANTINARBUANNAFINLIN JsznaunnsiNseALNTAnELsraunisod
Tuneingsna uaznslFfunisiineusy  uazgawnednugsiaseiuinisdssaduriug
INANNIAANATBNAR A LT ENINIE W IBEANFIMNRMILAT Fugtutiinisdseanduiug

¥ o a ¥ 1 ! o
AUNTITALAZLTLINUNA LL@%@’]uﬂQ_JM’] LL@%@“]J@?’;‘V’] 1&1 LLEANEAINNY



Thesis Title Marketing Public Relations of Wedding Studios in

Bangkok
Student’s Name Miss. Satita Keawlek
Major Campaign Communication
University Graduate School, Suan Dusit Rajabhat University
Thesis Advisor Assoc. Prof. Dr. Payorm Wongsarnsri
Academic Year 2008
Abstract

The study on marketing public relations of wedding studios in Bangkok
2007 was aimed to study and compare the public relations for marketing of the wedding
studios, including the areas of public relations, the measurement and evaluation of
public relations for marketing, as well as the problems and obstacles arising from the
public relations for marketing of wedding studios in Bangkok as related to the
entrepreneurs’ levels of education, experiences in doing the business, opportunities of
being trained and inspecting business. A survey research was employed with a sample
of 83 entrepreneurs, and the data were collected through a self-constructed
questionnaire, with the reliability of .91 for the categories of forms, evaluation and
measurement of public relations, and of .88 for the categories of the problems and
obstacles of public relations for marketing. A statistics used in analyzing the collected
data were percentage, mean, standard deviation, t-test, and variance.

The findings revealed that

1. About 76 percent of the sampled entrepreneurs earned bachelor’s
degree, 30.12 percent had 4 to 6 years of experience in doing the business, and 84.34
had been trained and oversaw business.

2. It was found that public relations for marketing of the wedding studios



in Bangkok, as a whole, was frequently practiced. When considered category by
category, it was found that the pro-active public relations was most frequently practiced,
while re-active public relations was also occasionally practiced.

3. The measurement and evaluation of the public relations for marketing
of the wedding studios in Bangkok, as a whole, was found frequently practiced. When
considered category by category, it was found that the acknowledgement and
behaviors of the message receivers were the most frequently practiced while the
actually performed activities came in the second place since they were occasionally
practiced.

4. Only few problems and obstacles of the public relations for marketing
of wedding studios in Bangkok, were found. When considered category by category, it
was found that the moderate problems on personnel's lack of knowledge and
experience about public relations for marketing came first. Some small problems are a
shortage of necessary information and statistics, including the information and statistics
about marketing, consumers. A lack of budget was also another small problem. A lack
of good administrative attributes was a very small problem.

5. The results of the hypothesis test revealed that the practitioners who
had different levels of education and experiences in public relations for marketing,
different training and overseeing their business showed no difference in their practice of
public relations for marketing of the wedding studios in Bangkok. They were likely to use
similar forms of public relations, similar ways of the measurement and evaluation, and

they encountered similar problems and obstacles.



