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Abstract

This study was a research and development. The purpose was to develop
format including to study resulting development and satisfaction of students towards the
integrative thinking skill development using integrated marketing communications
“social creativity”. The target group was 41 marketing students having enrolled for
subject 3154329 - Integrated Marketing Communications— in semester 1/2013. The
instruments employed included 1) integrated learning management plan 2) evaluation
form of integrative thinking development, and 3) questionnaire on students’ satisfaction
towards integrative thinking skill development model. The research resulted as follows.

1. Integrative thinking skill development using integrated marketing
communications for “social creativity” was arranged in the subject content of Integrated
Marketing Communications. For learning activity, students were assigned to make a
design and work out an achievement with social creativity for elderly using integrated
marketing communications with at least 5 tools of communications through product to
be integrated using body of knowledge of target group, communication concept,
slogan, logo, color, and etc. The evaluation divided 2 parts consist integrated thinking
skill and integrated skill expressing.

2. The evaluation of social creativity for elderly resulted that all students
passed the specified standards, with marks rated over 70 percent of the full score of 20
marks, that is, the students were able to work out the achievement of social creativity for

elderly with average marks of 18 + 2.67



3. For satisfaction level of students towards integrative thinking skill
development using integrated marketing communications of “social creativity”, it
indicated that, in overall, students’ satisfaction was at a high level. When separate
aspects were considered, it indicated that students satisfaction rated at a highest level
were satisfaction in aspect of concept in elderly 's creativity communications and in
aspect of place for creative marketing communications, whereas aspects of tools
developed for integrated marketing communications, expression of integrated

competency, and objective accomplishment of integrative thinking were at a high level.



