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Abstract

This qualitative research was aimed to study the identities and patterns of
identity promotion for marketing students, faculty of management science, Yala
Rajabhat University. Data collection was performed via focus group discussion of
related parties including experts, graduate students, alumni, subject field professors,
and current students — a target group of totally 15 subjects was derived by each
group of 3 for the 5 parties. The focus group discussion format was specified in 4
steps: 1) brain storming using card sorting technique, 2) voting, 3) opining about
identity promotion in aspect of learning subjects, and 4) opining about identity
promotion in aspect of extra-curricular activities. Information derived from group
discussion was compiled, categorized, and topically classified according to separate
aspects of specified purposes. The outcomes were subsequently analyzed,
synthesized, compared, and rationally described. Results of the research were
summarized as follows.

1. Identity of marketing students, faculty of management science, Yala
Rajabhat University included the attributes of being good at communications, being
smart in [T, creative thinking, and self-confidence & assertiveness.

2. Patterns of identity promotion for marketing students, faculty of
management science, Yala Rajabhat University were:

2.1 Aspect of learning subjects: section of compulsory major subjects

should be supplemented with subjects of project 1 and 2 and subjects of package



software applicable in marketing; as for section of selective major subjects, brand
creating and business & marketing ethics subjects should be unlisted and
incorporated in other related major subjects.

2.2 Aspect of extra-curricular activities: the extra-curricular activities for
identity promotion should be provided, in the patterns of contests, workshops for

marketing skill development, and training by invited special lecturers.



