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Abstract

The objective of this research was to develop the Muslim students’ uniforms
(Hijab) of Southern Regional Area of Rajabhat Universities into its unique and in order to
be widely accepted. This research was conducted through the qualitative and
quantitative research and it was carried out according to documenting, brainstorming,
contest and survey questioning which were used as research equipments.

The development was started from reviewing the uniform disciplines of Muslim
students in Southern Regional Area of Rajabhat Universities. This was to seek for the
context of likeliness and differences. Thenceforth, the brainstorming was initiated via
Participatory Action Research (PAR). There were 25 representatives from the student
affairs administrators, female Muslim students, students’ guardians, religious affairs
personnel and researchers. Three dimensions of the development were framed. These
dimensions had to be in accordance with the religious rules, the dimension of the
uniqueness and the dimension of the dignity. After that the uniform contest was
conducted. The design of eighty nine uniforms were delivered and only three of them
were selected and were made into uniforms. The questionnaire was employed to find
out the satisfaction from 1,586 samples of the regular Muslim students of Rajabhat
Universities in Southern Regional Area. Statistics used for data analysis covered
percentage, average and standard deviation.

The research found that, overall, type A design was mostly selected. Type B and
type C were second and third respectively. According to the head scarf and blouse,

students were satisfied with the component of type A. Meanwhile the skirt from type C



seemed to be preferred mostly. In terms of application, four different suggestions were
given by the researchers: 1) for production, types of fabrics should be focused and the
production auction should be taken into consideration. 2) for marketing, trading should
be carried out by the University’s cooperative store. 3) for law, product rights should be
initiated to help prevent imitation. 4) for application, disciplines should be made in
accordance with the pride in mind for Muslim students so as to make it a unique for

female Muslim students at Rajabhat Universities in Southern Regional Area.



