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Abstract

The important goal of marketing operation is to satisfyingly meet the
needs of consumers, which subsequently leads to sales volume, profits, and
objectives of the organizations as specified. This research was therefore aimed to
study and develop the marketing of Keropok Lekor to franchise business, as a
Research & Development task. Data was collected multilaterally from the parties
concerned including wholesalers, retailers and consumers. The research
methodology was conducted via mixed methods of quantitative research, using
questionnaires as a tool, and qualitative research, by in-depth interview, focus group,
and market testing. The development was set 3 step; development planning,
development implementation and development conclusion. The development
planning consist survey background information and participation planning. The
development implementation consist market testing and control. And development
conclusion to get the marketing plan to lead Keropok Lekor to franchise business
effectively. The findings are as follows:

The market target focus on corporate employees, government officers,
students and those others with middle-leveled income and over (level C up) whose
family is of major importance, friendly sincere, interested in product quality.
For marketing mix strategy consist of four fields : 1) Product strategy, the focus was
on its high quality with good taste, the characteristic of crispy outer and soft inside
and stripped shape like french fried. The product had 4 tastes: traditional, seaweed,

sweet pepper. and garlic with pepper. The brand was labeled “Sea Tani”, packed in



oil absorbent paper bags with a loop handle, and dipping sauce was in a covered
small plastic cup. 2) Price strategy, the sale price was 30 baht per set containing 15
pieces. 3) Place strategy, direct channel and franchised joint venture. The franchise
was priced in 2 types of standard and premium sets at 25,000 Baht and 45,000 baht
per set, respectively. 4) Promotion strategy, the emphasis was on integrated
marketing communications via community radio, leaflet with coupon discount, vinyl,

website, packaging, kiosk, cap and apron to awareness and trial.



