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The purposes of this research were to develop a training course in order to increase the
intention for using E-Marketing for SMEs in the three southern border provinces of Thailand,
and to test the efficiency of the training course. The training course was developed by using
the 7 factors that affected the intention to use E-Marketing. The period of this training course
is 6 hours, 2 hours for lecture and 4 hours for practice. The weighting of each factor sorted
by descending are readiness (RD), Attitude toward using E-Marketing (AT), Social influence (SI),
Perceived usefulness (PU), Perceived ease of use (PEU),Perceived risk (PR) and Compatibility
(CO). Samples of this research were 21 SMEs’ owner in Yala, Pattani and Narathiwas
provinces. Data collected using the attitude toward using E-Marketing measurement
questionnaire, which collected before and after attended the training course. The data
analysis using one-group pretest-posttest design, compared the data before and after
attended the training course using descriptive statistics and tested the mean difference using
t-test

The result showed that, after attending the training, attendant’ attitude toward using E-
Marketing had increased. The mean difference between pretest and posttest was statistical

significance at 0.05.

Keywords: E-Marketing, Small and medium sized businesses, Intention to use E-Marketing,

Training course
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