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Gastronomy tourism in Narathiwas
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Abstract

Thailand is famous for its culture and diversity of tourist destinations. Thailand were listed as one
of the top ¢lobal tourist destinations, these shows the capability of Thailand for being at the top of world
destination. United Nations World Tourism Organization (UNWTO) indicated that food and beverages are
one of the main factors that motivate a traveler to travel to a particular destination and considered food
experiment as an importance traveling experience. The aim of this article is to present guideline for the
promoting of gastronomy tourism in Narathiwat. Nevertheless, to preserve food culture and lead to

sustainable tourism.
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