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Abstract

This research studies identities of Communication Art Student in Management Sciences
Faculty of Yala Rajabhat University and its promotion pattern. The study is qualitative approach
collecting data from five stakeholders’ focus groups including current students, alumni, graduate
students, advisors and faculty positions. Each group contains three samples with total 15

samples. The obtained conversation is arranged, categorized and analyzed corresponding to



& MIUsERARTINMITEAUNR i Inedesdggin ased 8: 2559

“mTITeuasimnnuianssuegiediduglan1fing”

research questions. Results are described and rationalized.

The study reveals that Communication Art Student should have five key elements of
identity: 1.) Communication skills 2.) Creative thinking 3.) Morality and Ethics 4.) Professional and
5.) Good personality. These components serve the expectations of the stakeholders that students
should have extraordinary skills and various kinds of expertise. The desirable identity can be
promoted by academic courses, practical and technical training, field trip, seminar, and extra-
curricular activities. These activities equip students with moral and ethnic knowledge as well as

interpersonal skills
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