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Abstract

The purposes of this research were to study both the target market and
viewpoints of the consumers towards the community product’s packaging as well as to
develop its packaging of the product in Yala province. This study is a type of research
and development conducted through the Participation Action Research (PAR) via
multilateral groups of entrepreneurs, consumers and relevant governmental figures who
help support the community products. The mixed mode of qualitative and quantitative
methods were employed to obtain the data. The process was carried out according to
the research tools of in- depth interviews, group discussions and questionnaires. The
development of the product’s packaging was based on 3 dimensions: the identity, the
interest, and the trading capacity.

The development is originated from the study of the contexts of products,
packaging, and marketing targets. The process was carried out via interviewing the
entrepreneurs and questioning the consumers by using questionnaires. Later, the focus
group method with the related targets was also employed. The research findings were
used for creating the 3 packaging types. The research was finalized by surveying the
consumers’ satisfaction. The developed packaging was then operated in trading and at
the same time, views from entrepreneurs were also used to compare between the former
packaging and the latest one. Finally, the developed packaging meets the satisfaction
of the consumers.

To the developed packaging, the researchers employed the process of
selecting various types of community food products which have already been qualified

as the three stars OTOP products, the products that symbolized the community’s



uniqueness, the full capacity in producing and trading and also the entrepreneur’s
awareness of problems of packaging and needs of the development. Based on these
criterion, there are four different products to be developed: 1) Betong noodles, Kaikoo
brand, 2) instant roti, Bekum brand, 3) garcinia fermented in syrup, Karaw brand, and 4)
sun baked fish, Plakoo brand. The findings are as follows:

1. The majority of the target market was the average age of thirties married
females. The backgrounds of their education are from diploma to bachelor degree.
Their incomes are at average. They are under the government sector, the enterprise
sector, and the private sector. They are closed to the family and friends. Most of them
purchase more than two packaging for their own consuming and /or within the families.

2. According to the views towards the community product’s packaging in Yala
province, they view that the strength of the products is that the products can thoroughly
be seen. While the weakness is that it is unattractive. As a whole, most consumers are
less satisfied with the packaging.

3. In terms of the developed packaging, among Betong noodles, Kaikoo brand
and the instant roti, Bekum brand, the consumers prefer the type B packaging.
Meanwhile, the type A packaging is appropriate for the garcinia fermented in syrup,
Karaw brand and the sun baked fish, Plakoo brand. According to the usefulness, it was
found that these developed packaging are beautiful, attractive and possess the
significant identity when compare to the competitors. Thus, these developed packaging

help increase the business value of 30% to 90%.



