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ABSTRACT
To become successful in OTOP sales in Malaysia, there is an important thing to be considered
is the place to sell OTOP products because the location affects the development of
1) increasing the marketing channels of OTOP entrepreneurs 2) being a business negotiation
area for OTOP operators 3) promoting trade relations in the area and international cooperation
4) a cultural exchange area between Thailand and Malaysia. By taking into account 3
important points, namely 1) The qualifications of the officers or the president of the OTOP
network should consist of the following qualifications: 1.1) Be knowledgeable Insight and is
clear in the information to be communicated. 1.2) Be capable and ready to receive the
messages of the people they communicate with, understanding the wishes of the recipients.
Basic knowledge and experience of the audience. 1.3) A person who has communication skills
through the use of appropriate strategies in presenting to OTOP manufacturers wishing to
distribute products in Malaysia. 2) Important database to support operations should consist of
the following: 2.1) Database on transportation 2.2) Database for transportation services
2.3) Database for distribution channels 2.4) Database for marketing promotion. 3) Studying
social and cultural areas before carrying out activities should consist of 3.1) Distribution
locations that are conducive to increasing product sales 3.2) Media exposure behavior in
different states of Malaysia 3.3) Consumption behavior of people in different states of Malaysia
3.4) Exchange rate, Trade barriers and legal regulations including development strategies
consisting of 1) Integration strategies for raising standards of local and local products in
accordance with the rules and the requirements of Malaysia. 2) Promotion strategy and
creating public relations network 3) the strategy of creating an international network for the
management of locations for selling products and services, and 4) building strategies and

develop communication channels for coordination in the form of civil states.
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ayulwsiludilsznovendlduselemivazenvdamanaguain (Department of Community
Development, 2016) ImEJa'aLﬁ%ﬂﬁﬂﬂuﬂgmﬂﬁmmﬁﬁmLLaﬂ%’gﬁﬂiywuwﬁaq?iwammaaLfJua;mLfﬁq
TunsimwdnenmliAsanuduidwsuasyghayususzaugiusn

donndosiuuAnATygianeifisazemsmaninmsonloaasugiayuvugiasugialan an
msdaesuauayusvuiiiigidyaviesiuiniannvifinnsanuimsdinuuasiasugia e
a¥uanusiunsiusgldlturusuegedsdu Insueunsunsfaunguwu nigvsaua ety
osfnsSuRnreundn inndeyavesnsumsiaunguu wut msmatakuy 4Ps 7l product price
place waz promotion Liiifisswesensivdsundadiugaiagdu uddnduazdosiniunsmuglufu
4Cs (Department of Community Development, 2015) %4 Lauterbon. (1990) l¢a5unedi
aaAUsENauYed 4Cs LIUsenaumie 1) consumer wants and needs WuANABINITVBIUTLAA
Jundn suluanmsuimsanuduiusvesgnen Tnedanannisassrasiaduiuazuinislingda
gnéYNNga 2) consumer’s cost to satisfy IasnsviliEunuenTige wazauauliunusiige
(cost) Lﬁaa%amwaﬂ,ﬁm%Uiuﬂmmiﬂ‘ﬁ’ué’mﬁmﬁ”wjl,qu 3) convenience to buy 98411901590
Srmhefidosuelifuslnasaantonniian uazgariefie 4) communications \uiFesiididnss
fivmdauinshnsedeansiifesazain e g1 mefteansiiadensuliguslnauasnan deldud
nslewan Ussanduiug msdaedunisee sawdsnsdeansuuunsdusaia loun nsdnnuuans
dufn nsdaiinssanisnuled Nsra1aliegn vsen1saALUUNT Laid1fegnAse
NSUMUIMNIIAINAN TR LYRINsUM IR TUlYiun sTwmiedus OTOP Tudseme
walsuismsldannsaviliseameadulunudmnedidualé (Community Development
Promotion Group, 2016) Hioen3nTin anuduey nguune sedeu dederunmelulssmaniade
g1nsensdinns ddlunsdinisdnanuuansdudn wud amueanmsisindneldvienarilsves
FUsEneuAns OTOP Ae aanuiimsdndmineg aenadesiunsdrsamnuiiemelavestiUsznouns
$1uu 120 Au A mmhedudlulsemesiadelulasinsdauansuazdweinesdnfus OTOP
anduiusansusiuiu Usedd 2559 vielufenuniudinguidundt Kamival PKS Terengganu &
OTOP Thailand 2016 ﬁlﬁmmﬁﬁzgﬁuamuﬁmﬁmam (Srichai, 2017) muanfiudayaves Serirat,
et al. (1998) ingin aauiflumssmmedudniieuddny Tnoemzurastonanios Sauansios
ffnamnantunliiy fasHnoedauamiifedaing Sduilaalinsuumadouasliannsaay
Sovnalsiftoifinenudesns wansusifindntuniliansaneuaussanudomnisdusinals
Fedndudesinnsaniiiluy els uaslnelasfiasiausvedudi

fadu andeyadindndneiu filsudsinhunesivnisasuitufedumdunis
Jansmisdmngludud 0ToP Judunumnaamgilddmiunssminglusemanialde
Usgneusng gsannmsiuiuaunaniusiyuvulazioaiu (OTOP) vesUsemelng gvseaninig
WaAsTeRresUssmAL ATy AnuduiusauN1IAsEnIUsTnalnguasUssmaNaIgy uag
Ustlovtives “nsfioans” fumsdanisnmssmuhedud OTOP lutsswmmuiaide Fuoyamaniay
Budumslunsdaesy wasiannguszneuns OTOP Tumsairsneldl simunasugia uazidonlos
nsAMMsamUsEnIUsEmAlneuasUsEImaAn LB ialy
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gnsmaninsadunundniuriyuvusasiiastiu (OTOP)vasUszwmedlne
msdaaiunsmaadunislugnsaansnssifiunundnfusiyusuiagsiesiu (OTOP) &
Ingusvasdiflerfiudomienisnszanedud iolulssmenasinssunastnadussuu (Narathiwat
Provincial Community Development Office, 2007) %ﬁﬁ]ﬁﬂﬁﬁlauuaﬁuad Bureau of Local Wisdom and
Community Enterprise Promotion (2015) futsussinndnsdausioonidu 5 Uszian Ao nandous
UszLnviih 9193 vedlduazvosnnueis in3esiu ayulnsiihildomns lnedfnguszadiite 1) adreeu
waziiiseldliungum 2) weuaenudunddiuisuvy 3) dussunmsligityywiosiu
1) daafunsiamineInsuyed 5) dudiunnuAniBuaieassdveyusy danmsvenenansly
mﬂﬁmwn,ﬂmsuul,uaamﬂ nakalamifauasuwaldumsvihdennas msmangumassugiialu
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futuuiusnntuniluefinfiiiun sussusuusamssidunussnisiulitudenszuans
Wasuuvas Tnglanngegnadanszuanisudadiumnanisi uaznsutstuitefsganisasmulaonseiis
AruguLsnTy werdinnlnsdielouluguspmmasugialminndu wu 3u Sufe usda W
fu mMsunguarsygisvesendeuaiduledvdfiivisisuaiannuudunsmansugiauas
Winnrwaninsolunisutstuvesendevlunaialan esnazduahiliiAnnslaaininndoudie
Hafonandnseminsssmmandniiantanisnemnndstuiudiu n1séidud nmeduims ms
amu Ruyy waguss Tufsmnusufielufunssinmiuagainmensiuaznisamu lean
guassamsinumsiuazmsamuliinderiesiign dsazihlugnsimununsgiunisasesdniazeaniy
AufegivesUszrumelutssma uazantosinaumieusymanmsimunszriatulidosas el
Usgmalngldnsuungnsmansiiendosiunmsduauuasiamnanfasiquruuagiiosiu (OTOP) 13
Tugnseansnd 20 ¥ nanfe nmsUduAsugdnuguanuiiasugiaainayan Msgnisiamily
\Wugudnanamaasvgiovesendeu suilusulsniesguna feil 6 nana msiiindnenims
wiswgharessana uazdeil 7 maduauumumuaznslilomalussrauendeu uenaintu
wiaAsygiaLardsruuvienFatiufl 12 (e, 2560-2564) lugnsemansil 9 inanndsnisiiam
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uwlgugauisuasugianeles 3 Wes mguselovidussyvy dunsaiendnuslieds i
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9 2563 (Vision 2020) ftfunsafuayugpamnssuiildimaluladiugemugludumsimumineins
uywd (Narkurai, 2002) uenannil ASEAN Affairs (2016) sz anaifedsldnsloueiasugiaduse
970 Vision 2020 Fewleunegideriemiuinn@ (National Vision Policy: NVP) Fafiilmanglunisadn
wadelidu “Ussmanfinrudanguasunaziinnuannsolunisutstu (esilient and
competitive nation)” TagaganaudduesnisamuivilmAnnisasydulailideuueglad
UsyAvBnmas uagliauddreusuifiulmife maiulpdidseguuiugiuvesussavinimniande
Tnes7 (total factor productivity) Ingazitfunsasmuiiiinisfuniiuay3ds (RRD) warmaluladge
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it} Lﬁaﬁwmmwgﬁwug’mmmﬁ (knowledge-based economy) ﬂﬁsﬁuuamﬁuwafm%aqmﬂ
MsiaeAs M3EEn wagmsuinistaenisldmsuamaluladineints Wsnsildims lume
Lﬂiﬂgﬁa%uﬂw wazUsuliinmsaumIninensuyudiiiesesiudsauugiuaug (knowledge-
based society)

ol uwuulsvnelaswgiasyezoniiduiunslutagiu Usznouse unuiammsniaide atui
10 (the Eleventh Malaysia Plan) T 2559-2563 wag wnusiaungnaynssd atiuf 3 (the Third
Industrial Master Plan: IMP3) T 2549-2563 unusiaunaswgia 5 U atufl 11 vesmnadeluuny
5 Ygevneneuussqulmnenisenanusdulssmaiauudilud 2563 Tnsuadaimvualinia
Uinadusiuindeuasugialuszezsoly Tnslanzgsianeaine Segiannediseiiedu 4 es
drAnyuesUseing e Mardues vglasuviy 0 uavlnaniuzueg @’hamsdaa%aﬁﬁnmﬁaﬁm%’ué
fisglatos-Utunans mswamnszurudassagliifismenarnsifeslesssuuudwingg sauds
nsitaulassadeiugiluruun uenandavdnaiugsinnsiumssunans (nsiame Isamic
finance) thiukarfng ledfigunin msfinw U3MTAwdn mavienfisndeiliig uazgaamnssuen
aa veilusuiauatulmidldauidyiuau ynaedanludsan annsadids fdusm wee
lasuusgloriainnisiulaniaasygiavesussme 1nesgunaagasyuaunNIsimuIANa1N 0 iy
wazvinye WfisUsEAvBamnnsnan waviannesdanuiudussey wasatuayunsasyiiulnves
SMEs wsuiamnatulniv uandiiiuin suadensewiazuiudeulasanaasgialiiinng
vannvaneanndu deannsiiamaeldanttusasineas uasiiunisiauay weldmadulamis

\Wiswgnaveslssinalinuiinawas S38uaNUU (ASEAN Affairs, 2016)

AMUFNNUSATUNIANSENINsUSEIWAlneLasUsTIMANLaLT e

Usemalnefianuduiugmeniseiuussmeniads :nnanuanassnieaznssuinissay
(Joint Commission: JC) Tne-uiaide anunnasmanisining-unade Tnennsiamnnznssuniss
n9N1sAng—uade (Joint Trade Committee: JTC) nelaninumnasianand dauenssun1sIneie
gsmansnsiaLSmdmiiiuTineunulne-uniaie (ThailandMalaysia Committee on Joint
Development Strategy for border areas: JDS) salUfiamsussyudues ae13 (Lima Dasar
Summit) AgnsAERsNISATtuNTEY 1n8N15VEN8YBININTITAN “5 Uses 3 1umnIu” (ASEAN
Affairs,2016) uagangafensn1sassnnuilauazausilesyiveayniinim IMT-GT
wiawsundeslunmsdavhusundunauussdsansughad 6 (van-Jami-usBna-uin-ndusu-
annsld) InefonssmnedieliAanstanesugiaaydsnaluiuinnfuiamaumsuudfinves
Usswennaie wazadinnuidenlssnmsiannmalasinsilesduwuuluiiuiinaléuousuwes
Uszwalnglaagnafiuseansnim (Southern Border Provinces Administration Centre, 2019) ﬁg\‘lﬁ
Trade and Investment Cooperation Division (2019) lalviteyanmsiuadifinisineunulneiu
Usswetiteuthusnade 13wed

1. ludeufiquisu 2562 msfwewaulveiuuadedyaninisfisan 39,474.70 S1uum

anasiagar 11.93 (YoY) lngnisdsenilyani 19,465.56 auum anasfesay 19.09 (YoY) uaznis
Wndhilyaen 20,009.14 §1uUM anasiesay 3.64 (YoY) mevinnanisin 543.58 a1uum
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2. dwSutessdusnuestd 2562 (1.a.-8.8) Msfmsuausuialegeandudusunia &
AANSAN 33 271,602.50 Eruum suiutiadedtuvesdieudifiyad 278,360.31 &1uum anaq
Sowaz 2.43 (YoY) wladunisdeeenyarn 129,186.33 duum anasdeas 10.99 (YoY) warn1suid
1A 142,416.18 &uum fstuiosas 6.90 (YoY) Inevinnanisén 13,229.85 &uum

3. shunsedaiityadinisigean 5 susiuusn leun dumaninsazian flyarinisiisom
187,327.25 auum Antdudadiusovar 68.97 vaaniseuowaulng-uae sesaau louwn
AuAaNINTUIRLULNS AudanInsglueln-an AaNINTUAY wagauAanINInINty

4. Aufdseend1dy 5 Suduusn TeuAenama (-16.42%) in3esnesfalnosaunsalv
(+2.53%) WAnAnTE19 (-23.00%) 13U (-2.90%) Ledossusdidununiglunuugngu (-41.97%)
udmindrdrdny 5 Susuuan 1dun indesreuiiamesuarguninl (+36.77%) Wiusivan 2muusivn
dmduneuiioned (-24.41%) in3eadnsildlugnanngsim (-7.90%) ukaisasinih (+38.64%) de
Guiindoyann ides (+3.15%)

A15199 1 LansananisAnewaulne-uaLdey

dnnn1sArvneuaulng-uaide (%YoY)
2561 U 2561 U 2562 61/62
(u.p. - 3.8 (u.A. - 3.9 (u.A. - 3.8
a5 568,096.10 278,360.31 271,602.50 -2.43
d90n 289,969.44 145,142.50 129,186.33 -10.99
DRt 278,126.66 133,217.81 142,416.18 6.90
AANISAN 11,842.78 11,924.69 -13,229.85

] v )
UG : AUUM 4

#ia : Trade and Investment Cooperation Division (2019, p.3)
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wavUssmannaide 1l

1. USnasumeuauvesneiifiufisidauassinnuuednunniilinisasiaudesduduay
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2. M3fmeuauiidmuiusdiymidunisuuneadiaymniemndedunnilussazmg
gnardanuanfemadurililidunuemoudsiusmitduasdsoonganiiuug

3, N13UIARIBIILALATAIMNINITAN 1 ouudenfuiniadefiduiwseduvesdmia
anauazyBoiuzdidminaga Jaduvindevunmdnlianusasesiusagaoumuiuesle vl
USUNIAT8LAULDY

4. mydseandundiunaulvetazaadeladavinduiinanuitilaingaenisudsduni
Fedeneauuaninediuiaideluddealuidue 3§ na. 2522 TnsunialosnsSudsssuilousie
laAu 30,000 fusied FslsisamAudilnefidnenmasoongs uliomesonudeansuinimns
dewendudvedlneludsdnlus fusenaunisinedsweliniaigiasaiiviinnsusu
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meuiﬁqq%u Inglaneneuasaveiinusunduslinnnit 30,000 fu fusnadounasndy
nawaeaudusiiaideliveuismenududduuels

Pndagrdsnanatieiu annseende “msieans” Wuntagluseninsmstuindeuianssy
funsissrinaUsemalneuazUssmeniadeld Wesn “msdeans” uiugruvesnisinsioves
wyud wasdurdesdiodAgueanszurunsdsay Ssdsmiinrmadududousnnifiode way
Usznauseauswaunnwhla msdeansibeianuddyaniumindu mMswdguulamaasugia
gnanunssu o1vnelAneuliiile donsinserdunisioansluedesdeoudlatymdna
(Treesakul, 2007) Wailf{iBuvenndrogamsswineAud OTOP Tulssmauniaife Tufosy
Karnival PKS Terengganu & OTOP Thailand 2016 TageSutanieléinseuvesnsyuiunisdeans (Fda
ans a3 A f3uans) elmiiunmldtauiy ddunissminedud OTOP asfinsdeanaifindu
spwhadnthiisy meaenvu nquUszneuns Meanendel

v

1. gledaans
givmihidugdsanslunslifeyaifsrfumsdnnsnisdminedud oTop Tu
UszimAniai@e Usenauiig §315190153aminussng sianmsdmiausiina davinguau
duaBunsiaunguey fhinnsngunudadiumsiaungusuiiiuiaveunuy OTOP uasdumuuion
fudnamludssmanniaide msdeasusdnFamsdnisiiguassansdeaslussdnsiienaifiniu
sewhensioans il ﬂiwmumiaammwmumaaulmmmﬂmmmi 1) fanudsasdiuudalunis
aaﬁ’lﬂ.llﬁﬁluL‘U‘Lm’liLLRNGUE]ﬁJaVILﬂEJTUENﬂUﬁmuW msdnnuifionsiu msdnaudeya msuennan
Lwasuammaummmmﬂwmmwuma6] wazmstawAsluguediustaunisal 2) Wudiidanng
mmmimwmwaimuamm gdoans way 3) udAidmnuanusauazanuwdoslunssuansvesi
mudearsie Taoidla musrasdvesiuans fumuiuasUssaunisaivesdfuas Vimunfvodiu
a3 i’JlIVL‘UmﬂﬁiLﬂuE&gﬂﬂI‘Uﬂa?ﬁ‘ﬂL‘V11J’13?11J1‘Llf‘|’13u’1Lﬂuamaaiuﬂ’]i (Yamaphai, 2003) lngguassn
Nnnsdeansenainannisiadeu vieasylunsdeansiuFeaisfuuinauasanuaduiudou
vostoyatmasiilésuun ddunisdeas msueuminentszau sluisauasnsalunisioansis
\Wudsddnyitavilugmsiuiadounsiiiuandfussansam luvasidortufdsanslugius
Wnhiisgesiinadnuarineliananuindetie Ssuszneuse amwiiferiuussmd Tansssy
nslidefmnzaniuussymuluiuiiluguedsuas mudlunsieseidiuans Sinuslunisyn
Walomalszvvudnaldie fansjaiulunisiinu Sanueida Wida uasideaazdumuile
d1u39u (Ngernprasertsri, 2001; Srichai, 2014)
2.3

dmudoyasiigg ﬁiﬂumiw‘jﬂﬂEJ"LJ‘izﬂ’l‘ud’]‘uL‘WIE]ﬂ’]i{]’ﬂﬂ’liﬁﬂ’]uﬁmiﬁﬁﬂﬂ’]EJT?W?Q]J’]
oTOP Tutszmeniaide Usznause deyaiienfiuanuazmnlunisauueg Anaigsweyesaa L
90030 anuidnnulnduvasyeu aondidanuansoueaiiulddaiau ivnuinalndifeeniuidn
nu thevsssduiudauannsafasdldasadumman anuiidnnueglndaassndud anwuidn
nueglndnanaifiosesiumstedudesiuszneunsuyan giutoyaainnissminedudi OToP u
UssinauniaBeiiinuin Gugrudeyaiiddny uenaindu UssifiuddyBnussnanils fie deyanisi
fuNeNSAYasUTEIMANLALTY Ruaysuntia. (2007) 58y1 n13AnseninadsemelneuazUseing
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wadeidymiunsntumensivessemanniads Jsnnsivsemalneazldndedeldiieu
NINIANLABILNTINMEL FAN15 waeiamndadueiliaunsasglunainvesUssmannadals log
Punyasurachid. (2006) Tmgnadn lassasnnisuanduivesusendalvenazUseimaunadelidnyas
Adeadsiy Audihitussmaenaasesdemevieduguasuaudinanlulszina sihlvinng
AnfuM1aNIsAng
3. &

wiadedyfiisdesiulssmanendou nandedennassenitasemelng uag
Uszimaunaide lulssifiunseunsailedmituiinenudilaferiumsvudsduduazglnsansma
unsgviilng-uiaide sulufmidesvns doingnsraneideduising lulssmmnadedaam
\Juresmsiiddalunszuiunisdeans &1 Phuanengam. (2010) naingeanenisieansuiasy Wu
Famslunisdrenestmansiiieafunisdenns 1wy Ingnszaneides Sanuddylunsiiuniug
unsnszaneTaskaransadsunUasiruafvesyanald uaztownanseasseninayana Wy
nsfndedeasszinsyanaiiienenestm e suaziiuas JeldvEnasents
Wasuwaniruaildunnnindeyssansug dommansdeamsnaenduledviinelfinmsidaus
sullufsmsaisnnudlassnieddeansuasdvans Wurafifntusuieitunsdeasuuy
L3818 (Kanchanarangseenon, 1998; Sathapitanon. & Tiraphan, 2003, p.7) i’Jlle‘lJﬁﬂﬂﬁ?iamﬂu
unszuuiinelfiAensuanidsutoyamiuAniussnineddansuasgiuas vonmntusmu do
goulat! 1#uA Line Facebook Tutan ihudefitneglvinisiuindeumsdiiunuussqua

4. f5uans
Fsuansiifunguiudn fusznaunts OTOP Mihludwiedudlulszinaniaide

Y
a v

p1anulgmadassalunisiwniigdudn OTOP Tuussmaniaide 819 1) Iwaudumiusunaun
Auly Tuasifuiflunisdnfanssufisiuaution 2) Sudmug Tadumad-een shlwdnuazmsda
adlaflamisiu 3) Mdimstoveselussidilusmieanas iesanauivesnsdaauniads 4)
srovnalumsUsznduiusernfuly thensiamumadilinuin 5) dudiflusmnednfulid
Aumanviany (esansensdstevesuszneumsinsdiia vilinisdadennauiinatios ol
onaiflennnguassalumsdemsmensnainlunainszinsUssma Usznouse n1w Jausssu
nsfAnw Adlew siauad de Aaun waznfHuuIe (Saengwiphak, 2006) uanmnﬁuﬁauamﬂmiﬁﬁ’m
wqmﬁimuﬂﬂﬂiuﬂivmﬂml,aLszjmaq Business Research Department (2014) WU’J’] ﬁuﬂ’]LLW‘*U‘L!
Ases-useny Soudinanidosseiuiifinisoonuuuiadis ewnsdiiegy vusvuRELanAToRLT
Ssawmudaniv ssfaliidmnieseme leamenaliine fuduidesnilurmanade
i urahg Videu Sann uasienin udu Suduuliudulnnuddovesiuilnalulssna
wiaide esnvnua@edueeiuemnsivedusgnafmsziinmsdumsluinmgaadeaeiu
1y Usznoufuemnsinedsanaduendnual uasdayulnsidusslonitesunoduduszney
ddndntunszuaiusilumsguaguamlutiagdu msuilaremnsinevessiuslaalulssmmuniaide
FailuwaltuAuledia uenainduannisdinyives Srichuangchote (2008) wut fusenaunis OTOP
TuunumgFuans WanudAniv 1) dunistiuinisvuds lneamgnsuseiudusgymenasns
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F3adee LarliuIn1sNATuns 2) AusIANAIvUET 3) AUYBIINITWNY wag 4) AUnT
GNGEHRRHERRI

Usaifiuddgiinsdilsddunmsieasiionisdanisnissminedudn OTOP luussmesniaide
Mnmsdueneitoyadumafimamussnitsamalng uasUssmmnady saadeye
INNTUATINTENINUTENA Uazdayaann1sAnwIde wui Ussiiiuddyfinasidaddunsieans
dion1sdnnisnissivineAud OTOP lulssmaunaiefisad
1. aniantRveadmhiivieusysiuaietng OTOP msUszneusie
1.1 Duffifiernd enundiladings wasfinrudnauludoyaissdears
1.2 Wuffifianuanansauazanumieslunsivasvesiiinudeansse Taouhls
Amusvassvasiuans fuanuduarUsvaunsaivesSuans fimunfvossuans
1.3 Wugidvinuglumsiomsinunislinaisimnzasilunmstiiauosiodnan
FUszneuns OTOP fstasditrdmedudlulssimmniade
2. grudeyaiidAiiesesiumssiiiuny msUsznoudie
2.1 g1udoyadiiunsauuIag
2.2 gudoyadinumsliusnsvuds
2.3 1utoyainuYemn NI sIming
2.4 gudoyarinunisdaasun1Inan
3. MeRnwiuil dew uazausssu dousidufonsss msussnoude
3.1 aouiiseiBedenafiusensminedudi
3.2 woAnssunaniudevesuszrvuluigeineg vesssimaniaidy
3.3 WgAnssuNTUTInAveIUTEuwLlusTANeY vesUsmANLaLTe
3.4 $hymsuaniAsuiuns MsAndunienisi uazdermue suleu ngvane
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