Wil dndnwalduasiaseseniegsialeney 5 angnaiiles Jamdnggan

=%

a (% a

DK1Y olds 990

a0 198159

gonn 1avIIng

W@ andng

= =

MWW B

591 Inyadinveaian
AR INYINITIANTT
UWNNINEIRY  S1v0q P

UmsAnen 2562
UNANED

a v n:glldu ¢ A = v v c Y 5 ! a
3wl TingussasdiiefnudndnualinuazinTausisnegsnalenay 5 a2
guneidies Jwminera dnvasduanidednunin iusiusudayalaenisdunival
1angUIEnoUN1TgINaleneUUsEN MR ILALIATEILAINIY 56U 5 A7 BnsLiled

[

wingzal Nbasun1sfnassansannileiiua nilawdndueiine U 2559 Fei1uiu

De

v

98U 5 518 Aatdu 100 % 99UTLAINTIIUUAG IS ULUUAUNIWILATDTIY ARLLUS

See

o A v [ €€ a o 6

auailu 5 du Usznoudie deyandndueiiimui snanvalndndne wuifniiun

e

¥

YDIDNANBA NISHAUNANNUNAIUDADN WA LAZNANLAATUNIYNAINTTWAIUN

Handausianugnanual elldeyanlaannsduniwaliuuigdn axgninlyiiasien

a a

dunsen WIguiieu LasllgunssiuLTAnnNeg

v v 4

HANTTI TN AN WUHIMALLATOIMAINI8TIALaNBY 5 A7 BILN0Liled 3

¥
s LY L3 %

gra1va 5 §3na Wudsll 1) dndnwalndndueigsfaenfetiuuifn laun duifinaneiu

a

gau wAllad 3 Tu 2) dnanwalndnduagsianuiin loun Kuiinanendlediu

v v f a o 2§ a A Q\'LQIIQJ

wmellad 3 Tu 3) DRANYANANNUNTINAFTULAIVIAN LA NIULA189 maﬂ%ﬁzué‘aﬂ

k]

a (% (% [

L1 4) dnanwalndndneigsianguilndnagunuansyafuduius lown Firauu1n ane

9

nennuaty Unfivaselnuuaziiuiduagles Anasadauriainsend 5) dndnual

6 a )

WA fauangsnaevudenuuidn tawd duifinatenennnatudszend ldnalind

9

v W

SITUVIF  FIINAITHUATIZRORANWAIHILAZLATOILAINIEAINEN AztiUlA13191n



[
[

N15EeN LY IngAUNTAMAINLAZUANGIY N1TRDNKUUAINAIENTLTBITIINWANAI WAL
nsldmaliandntugauaneig



Research Title: Fabric and Costume Identity of 5-Star OTOP Business
of Amphoe Muang Yala Province
Researchers: Apsorn E-sor
Paweena Jeharrong
Sutida Lekhawichit
Manus Suttikarn
Chareehan Yeewea

Wiroj Phaiboonvessawat

Faculty: Management Sciences
University: Yala Rajabhat University
Academic Year: 2019

Abstract

This research was aimed to study fabric and costume identities of 5-star
OTOP businesses of Amphoe Muang, Yala province. The research was a
qualitative issue. Data collection was performed via in-depth interview of 5-star
level entrepreneurs selected as tops of One Tambon One Product categorized
in fabric and costume businesses of Amphoe Muang, Yala province in 2016,
which totaled to 5 entrepreneurs, accounted 100% of entire population.
Interview instrument was formed with 5 parts comprised of developed product
information, product identity, original concepts of identity, product
development according to identity, and results after product development
according to identity. The in-depth interview information derived was brought
to perform analysis, synthesis, comparison, and rational descriptive writing.

Results of the research were as follows. 1) Product identity of Aduenan
Batik business was 3-color-layer technique marble print design batik. 2) Product
identity of Kae Batik business was 3-color-layer technique Saba banana print
design batik. 3) Product identity of Srivala Batik business was wooden-block
batik-paint design palanging fabric. 4) Product identity of Muslim Women



Relation Hijab Needlecraft Group business was bawa hijab with dense-stitched
perforated rose print design with silk sewing stuck with real Swarovski crystals.
And, 5) Product identity of Buenae Youth Batik business was modified rose print
design batik using natural color technique. When the identities of fabrics and
costumes were synthesized, it was seen that they were originated from
selection of quality and distinct materials, print design and story reflecting

identity, and application of distinctively advanced manufacturing technique.



