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ABSTRACT

This research aims to study 1) the satisfaction of entrepreneur for sale
Thailand’s OTOP in Malaysia. and 2) the communication process for OTOP products
distribution places management in Malaysia.

This research for first object is quantitative research. The samples are 120
participants and seller at Karnival PKS Terengganu & OTOP Thailand 2016, promoting,
marketing support, sales channels, product OTOP and SME. Research data is analyzed
by using frequency, percentage, average and standard deviation.

The research found that 50 percent were group of manufacturers. Most, 35
percent, were food entrepreneurs. 51.66 of the products were not selected and only
16.40 were selected in order as the FIVE STARS products. 28.33 percent of the
participants had been informed to attend the exhibition by the community
development staffs, 20.00 by OTOP network groups. Most of the products, 51.67
percent, were in the international market. 1) The satisfaction found that
1.1) Satisfaction with the suitability of the event with the venue was very high
(X = 4.83) 1.2) The satisfaction with the benefits and value with the products
publicizing were high (X =4.30) 1.3) The satisfaction with participation with the
opening ceremony, number of days of the event, planning, the place, booths and
OTOP selling zone, OTOP selling and promotion, concept, product displays and
convenience in conversation with staffs were high (X = 4.30, §=4.27, and X =4.20)
2) The difficulties in the operation found 2.1) there were too many booths while the
space of the event was not enough. 2.2) there were hawkers blocking the entrance
so the event was not remarkable. 2.3) the purchasing power of people in Terengganu

was decreased due to the frequency of the public event holding. 2.4) the duration of



the publicizing was too long and the entrance of the event was not visible. 2.5) the
products were same each other and not various due to there was not enough time
to take product selecting.

This research for second object is qualitative research. The key informants
were three government officers classified by positions and OTOP working experiences
in Malaysia, and seven OTOP manufacturers and entrepreneurs who participated in
the OTOP Thai-Malaysia Relationships Project in Malaysia. The circulations and
purchase orders were at a highest level in each time. The total number was ten
people. The purposive sampling method was employed. The research tools was the
semi-structured interviews collected by in-depth interview methods and the
descriptive analysis was employed for data analysis.

The results of the research were as follows:

1) The senders included governor of Narathiwat province, the development
officers of Narathiwat province, the chiefs of community development support group,
the scholars of OTOP community development support group, and the company
representatives of event organization in Malaysia.

2) The messages were the information about the ease of communication and
the adequacy of parking lot. The location should be visible and near community,
residences, malls, and markets in order to support the entrepreneur’s products
distribution. Also, the signboard should be set up on the main roadside. The
database is from the past OTOP products distribution event in Malaysia.

3) The medias were official letter, radio broadcasting, signboard, leaflet, and
social medias such as Line and Facebook.

4) The receivers were immigration, customs, officer from department of
employment in Narathiwat province, officer of Thai Embassy in Malaysia,
representative of municipality, place owner in Malaysia, OTOP manufacturers and

entrepreneurs, and residents in Malaysia.
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