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Abstract
A study of The Guideline for identity- communicated Logo Design Collect
data from Executive, instructor, officer, Student and expert design logo Using focus
groups to brainstorm ideas use Pronunciation to rank what represents the Faculty of
Management At most 2 rank to expand and explain in detail for use as a design

concept and use Poll In selection the Optimal.
Results of the study on The Guideline for identity-communication Logo
Design from the question “Think of FMS.YRU. What do you think of?” Found that
“JUNK (ship)” The most communicate To identity Faculty of Management Sciences
and The second is that word “Smart” Junk (ship) Means to promote work and
Promote trade, Prosperity, Represent success, In accordance with the Faculty of
Management Sciences Is an organization rich in knowledge That brings graduates to
prosperity And successful with business administration and Communication Arts As
the philosophy Faculty of Management Sciences “Learn Valuably, Use subjects with
morality, Bringing knowledge to development” Consistent with the concept of
building Faculty of Management Sciences The prototype is based on the appearance
of Junk (ship) As for The word “SMART” Use the look of people who wear necktie
Appears in the shape of an arrow pointing up It represents the goal of the Faculty of
Management Sciences In the design elements Use legible font Use purple which is

the color of the faculty and white as the main.

Keywords : Design guidelines, Logo, identity- communicated
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